CHINESE ARTS NOW
MARKETING MANAGER RECRUITMENT PACKAGE
Thank you for your interest in the post of Marketing Manager at Chinese Arts Now.
Chinese Arts Now (CAN) commissions, produces and presents high-quality art that
reflects diasporic voices in modern times. Our mission is to engage with, and
reflect, contemporary notions of Chinese diasporic cultures and pioneer
multi-disciplinary arts forms from a wide spectrum of East and South East Asian
(ESEA) voices.
Since becoming a National Portfolio Organisation regularly supported by the Arts
Council England in 2018, CAN has built an extensive network of partner
organisations including Southbank Centre, Soho Theatre, LSO St Luke’s, BFI, Young
Vic, The Place, PRS Foundation. CAN recently won Arts Council England’s Digital
Culture Award (Storytelling) which secured our position as a pioneer in innovative
digital works.
This is the first time CAN is recruiting a full time marketing manager to the team.
The post will be helping CAN to develop a long term audience development plan
with the new artistic team and the productions. If you’re as excited about this as we
are then we can’t wait to hear from you!
To apply for the role, please complete the online application form, including a cover
letter telling us what excites you about the opportunity of this role at CAN, what
qualities, skills and experience you could bring, and your up-to-date Curriculum
Vitae including two referee contacts (2 A4 pages max).
Deadline for applications is 5pm Tuesday 10th May 2022. Interviews are expected
to take place in the week of 16th May. We will get in touch with all short-listed
candidates by phone or email.
If you have any queries about the role, please contact CAN Associate Artistic
Director Si Rawlinson, si@chineseartsnow.org.uk.
Thank you once again for your interest in Chinese Arts Now; we look forward to
receiving your application.
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JOB DESCRIPTION
Title: Marketing Manager (full-time; part-time options and flexible hours negotiable)
Salary: £30,000-£35,000 depending on experience
Reporting to: Associate Artistic Director Si Rawlinson
Responsible for: Freelance marketing support
developers, PR agents, social media assistants, etc)

(graphic

designers,

website

Working closely with: CAN’s artistic team, administration team and project
producers
Start date: TBC in discussion with successful candidate, ideally early May
Hours: Normal office hours are 10am – 6pm. You will be required to work flexibly to
meet the demands of the role including weekend and evening work if necessary.
Location: In the Chinese Arts Now office in central London as well as remote
working and at various venues across London

Main Purpose of the Role
We are looking for a dynamic, creative, and diligent Marketing Manager to drive the
growth of our engagement with diverse audiences old and new and present CAN’s
brand across all productions and the festival with its distinct qualities. The
successful candidate will help us to refine and further develop the CAN brand and
grow relationships with young people, East and South East Asian (ESEA)
communities and broader UK audiences on ambitious
productions and
programmes on leading stages and site-specific locations by developing dynamic
and targeted marketing campaigns across a wide range of platforms.
You’ll be directly involved in the recruitment and management of other freelancers
who will help CAN’s marketing and audience development. You will lead a redesign
and development of CAN’s main websites and branding across all productions. You
will work closely with CAN’s artistic team and other leading artists to build the most
effective plans and execute them for the productions and festivals CAN produces
and presents.
We welcome applicants from different backgrounds. We are looking for someone
who has a passion for our cross-artform and innovative productions and can
commit to developing the company and our audience with us.
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Main Responsibilities
Overseeing all aspects of marketing campaigns, from concept through to delivery,
the successful Marketing Manager will:
●
●
●

●
●

●
●
●
●
●
●
●
●
●
●

●
●

Create and implement a marketing plan focussing on audience development
Develop and maintain CAN’s brand
Work with suitable freelancers/companies to re-design and develop CAN’s
website towards its most suitable and accessible structure to facilitate the
general marketing strategy
Develop social media content and execute audience development plan by
working with the CAN team
Build stories (with the CAN team) around CAN’s work, present artists, and
performances, generate deeper engagement with audiences through social
media, and proactively pitch stories to the press
Create and execute marketing campaigns for the sale and promotion of live and
digital performances CAN presents
Identify and work with suitable freelancers for other elements the marketing
campaign requires
Hold responsibility for all elements of marketing events including writing copy,
sourcing and approving images, ensuring appropriate crediting
Manage CAN’s social media presence, including developing strategies for the
content and online audience
Lead the PR strategy to work in house or with an external agent to promote all
CAN’s works
Work collaboratively with the CAN team, artists and venues to fulfil marketing
responsibilities
Lead on tracking the effectiveness of campaigns and work with the
Administration Manager to create reports for funders and the board
Work with other members of the CAN team to deliver promotional material or
marketing for fundraising and special events
Carefully manage marketing budgets, ensuring maximum return on investment
As a term of your employment from time to time you may also be asked to
undertake other such appropriate duties as and when required of you, as well
as being asked to work flexible hours to suit the operation of the organisation
Participate in all training and development initiatives as required
Attend external events/conferences as the representative of CAN

As CAN evolves, the roles required of all team members will evolve. As such, team
members should note that this document is not intended to represent the role that
the incumbent will perform in perpetuity.
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PERSON SPECIFICATION
Essential
●
●
●
●
●
●
●
●
●

●
●
●

●
●
●

●

3 + years of arts marketing experience
Creative with excellent written and oral communication skills
Excellent copywriter with experience of adapting messages for different
audiences
Highly proficient in using social media platforms including Facebook, Twitter,
Instagram, LinkedIn and YouTube
Experience of using data to inform marketing campaigns and audience
development strategies
Very strong digital and communications skills with a good grasp of brand,
positioning and messaging
Proactive and dynamic with a positive ‘can do’ attitude and a clear focus on
outcomes and impact
Excellent organisational and time-management skills and ability to prioritise a
diverse workload
Passionate about creating innovative campaigns for unconventional
productions and interested in learning about new types of communities and
platforms
Ability to think critically and multitask, taking responsibility for assigned tasks
A personal and professional interest in Arts, Culture and Heritage
An understanding of video production for different content platforms, to work
with the CAN team and required freelance support to create high quality / highly
engaging video content
Ability to think outside the box and experiment with approaches in marketing
strategies
Understanding of how to create effective digital ads on Google, Facebook and
Twitter
A holistic and big picture awareness of how all marketing campaigns create a
strong and sustained brand narrative for stakeholders that reflects diverse
diasporic voices in modern times, and the pioneering and bold art CAN presents
Passionate about promoting the work of underrepresented groups

Desirable (but not required for the position)
●
●
●
●
●

Experience in using software e.g. Adobe InDesign, Adobe Photoshop, Adobe
premiere pro, Final Cut Pro, Davinci Resolve
Experience of new types of social media e.g. Discord
Experience with Audience Finder
Ability to utilise audience listening tools as required
Experience of working with a small team with big ambitions
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